




 Signalling the top of the cycle, Canadian hotel investment activity 
slowed by 77% in 2008 to approximately $1.1 billion.  Down from the highs 
experienced during the tremendous boom period from 2005 to 2007, the 
hotel investment market retracted in response to global economic instability 
and a credit catastrophe.  Largely a function of the velocity with which the 
overall macro environment changed, buyers and sellers navigated the year with 
heightened caution.

Th ese are challenging times with international 
governments acknowledging the recessionary pressures and 
implementing spending strategies to stimulate the economy. 
Th e return to a lower Canadian dollar and reduced fuel 
prices will likely not be enough to spur lodging demand 
growth in 2009, particularly as airlines reduce capacity 
and consumer and business confi dence remain weak.  Th e 
hotel real estate sector however, enters this recession in 
remarkably better shape than previous downturns given 
improved capitalization structures, stronger management  
and controlled supply levels in most markets.

Th e 2009 Canadian Hotel Investment Report provides 
an analysis of the investment fundamentals that drove the 
Canadian lodging industry in 2008, providing data and 
intelligence on a variety of market measures.  Our report 
begins with a retrospective look over the past two decades 
identifying macro infl uencers and their aff ect on owners, 
investors, managers, developers and lenders, as well as 
overall investor sentiment.  Th is is followed by our review of 
2008 trends, market forecasts and the Colliers’ Hotel Value 
Index.

2008 HOTEL INVESTMENT HIGHLIGHTS      
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CANADIAN HOTEL INVESTMENT REPORT
A turbulent market leads to a down-cycle in the hotel investment sector.

Lack of available fi nancing and global economic uncertainty • 

slowed acquisition activity by 77%.

Overall, average per room pricing declined 25% to $116,500  • 

from $154,200 the year prior.

Western Canada was at the forefront with over 50% of • 

transaction volume and a 70% per room price premium.

Nearly 75% of all transactions were under $10 million • 

(versus 38% in 2007).

Private investors led activity completing 72% of trades and • 

representing 31% of total volume.

Signifi cant price gap between vendors and purchasers.• 

Domestic buyers continued to dominate in Canada, • 

representing 95% of total transaction volume.

According to PKF Consulting, Revenue Per Available Room • 

(RevPAR) slowed nationally to 0.6% growth refl ecting lower 

occupancy and moderate rate growth.

80 new hotels opened, representing a 2.3% increase in • 

supply, compared to 2.0% in 2007 and 2.3% in 2006.

The Colliers Hotel Value Index reported an overall decline of • 

-1.4% in 2008.  



MONITORING ECONOMIC INDICATORS 
Investor sentiment influenced by strength of the over-
all economy.

Undoubtedly this is a precarious period for investors 
and the lodging industry has not been immune from the 
shock of weakened demand and waning consumer and 
business confi dence.  Cycles of growth and contraction are 
necessary for long-term economic prosperity.  During times 
of weakening national and regional economies, investors 
need to re-evaluate short and long-term strategic plans.  
Some of the primary drivers that contributed to Canada’s 
solid recovery from past economic slowdowns included the 
interest rate and overall lending environment, employment 
and productivity growth, and increased disposable income 
levels.   

What is key for investors to examine are the short, 
medium, and long-term signals of recovery and assess 
individual buy/hold strategies accordingly.  Investment 
opportunities continue to exist across the country, and 
our resource-rich economy, infrastructure and demand 
generators will support a prosperous market in the medium 
to long-term.    

SCRUTINIZING LODGING FUNDAMENTALS 
Monitoring changes to supply and demand during 
tough times is paramount.

When the recession hit in the 1990s, it came at a time 
when there was a signifi cant increase in supply and many 
hotels were over leveraged.  Th e market became inundated 
with distressed hotels and lenders were reluctant to provide 
fi nancing.  Fortunately in today’s downturn the overall 
market is not aff ected to the same extent by an oversupply 
of new hotels, which in turn has made the industry more 
resilient.

Lessons learned from the recession of the early 1990s 
emphasize the importance of maintaining room rates in 
a softening lodging climate to facilitate a faster recovery.   
Owners and operators need to reassess operating practices 
identifying revenue enhancement opportunities and 
implementing measures to reduce excessive costs while 
maintaining the guest experience.  Rate integrity and timely 
yield management strategies, coupled with expense control 
are necessary measures for owners and operators to weather 
these less than ideal market conditions.

STRUCTURAL OWNERSHIP SHIFTS
Canadian hotel ownership structures continue to 
evolve.

Th e need for creative new investment vehicles to 
stimulate activity is essential as the industry evolves, 
evident by the formation of limited partnerships in the 
1980s, hotel REITs in the late 1990s, and private equity 
and opportunity funds in the mid 2000s.  However, what 
diff ers from the most recent peak to other past highs is the 
wider variety of capital sources.  For example, in 1997/1998 
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CANADIAN LODGING REAL ESTATE CYCLE

Understanding past lodging real estate cycles can aid in 
formulating investment strategies, including identifying and 
pro-actively countering market imbalances and strategically 
assessing hotel disposition or acquisition plans.  While past 
peaks and troughs occurred due to unique circumstances, the 
hotel industry has generally come back stronger after each 
downturn.  The following focuses on key trends over the past 
20 years.

TAX DRIVEN CAPITAL AND FOREIGN INVESTORS
Capital driven by federal tax incentives spurred 
acqusition and development activity.   An influx 

of low-yielding Asian capital targeted large hotel 
assets in major urban and resort markets.

PRIVATE CAPITAL
Recessionary times for most global markets 
created the need to recapitalize the industry 
to inject funds and replace management of 
hotels administered by lending institutions, 

who were reluctant owners. 

OPPORTUNITY FUNDS
The low Canadian dollar enticed foreign 

investors (largely U.S.) to invest in Canadian 
hotels.  In 1995 the $CDN was $0.73, compared 

to $0.86 in 1990.

REITs
 Competition among hotel 

lenders increased the pool of 
potential buyers.  Public capital 

was readily available until 
mid-1998.  Private investors 

pushed out due to high debt 
costs and return expectations.

500

1,500

$ Millions
2,500

00

“PEAK”
1988 - 1990

“GROWTH”
1997 - 1998

“EARLY RECOVERY”
1994 - 1996

“RECESSION”
1991 - 1993

‘89‘88 ‘91‘90 ‘92 ‘93 ‘94 ‘95 ‘96 ‘97 ‘98

“PEPEAK”AK“PEAK” “GRGROWTOWTH”HH”“GRO“EAEARLYRLY RE RECOVCOVERYERY”RLY RECOVE“E“RERECESCESSIOSION”N“RECESSION”

TABLE I - HISTORICAL LODGING CYCLE (1988 - 2008) AND 2009 FORECAST



2009 Canadian Hotel Investment Report   3

transaction volume was dominated by three newly formed 
Canadian hotel REITs (CHIP, Legacy Hotels and Royal 
Host).  Although activity in 2006 was again infl uenced by 
the creation of three more hotel REITs (Lakeview Hotel, 
Holloway Lodging and Temple), non-traditional hotel 
groups, including pension funds, private equity fi rms and 
hedge funds were also active.  High-profi le single asset and 
portfolio transactions between 2005 and 2007 solidifi ed 
hotels as a legitimate institutional grade asset class, spurring 
new entrants into the Canadian marketplace. 

It is important to note that private investors are 
consistent buyers during economic downturns, and this 
trend is expected to continue.  During the early 1990s, 
capital primarily came from independent owner/operators, 
representing 78% of activity in 1991 and 1992.  As the 
recapitalization of the industry continued in the early 
recovery, funds from more varied sources found their way 
into the lodging sector, including opportunity funds, hotel 
investment companies, Canadian pension funds, North 
American owner/operators and brand/non-branded hotel 
and management companies.  As uncertainty looms, we 
will see traditional and largely private, experienced investor 
groups driving activity in 2009.

FINANCING 
Limited financing is a common denominator during 
times of economic decline.

Due to the current fi nancial market meltdown, hotel 
real estate lending has become the biggest challenge for 
transactions.  Looking back, the magnitude of capital value 
loss during the early 1990s recession triggered a record 
number of hotel failures, placing ownership of many 

hotels with receivers and lenders.  Th e market was deluged 
with distressed hotels when owners could not service debt 
obligations and were forced into receivership.  For the 
balance of 1994 and into the fi rst half of 1995, lending 
activity increased – although the terms were challenging and 
characterized by low loan-to-value and conservative debt 
service coverage ratios. Lenders began to require corporate 
or personal guarantees and borrowers had to demonstrate 
a proven industry track record.   In 2001 and 2002, debt 
fi nancing continued to be limited with loan-to-value 
ratios remaining in the 50% to 60% range.  Due to an 
unpredictable and somewhat volatile cash fl ow period in the 
early 2000s, conduit lenders that brought liquidity to the 
market provided more constrained underwriting criteria, 
which became largely based on sustainable cash fl ow.  
However, these lending terms contributed to hotels being 
far less leveraged than previous decades.  As a result, there 
were limited foreclosures/power-of-sale proceedings, and for 
the most part these were properties already facing fi nancial 
diffi  culty.  

During the peak period from 2005 to 2007, the ease of 
obtaining attractive debt drove market activity to all time 
highs.  Spreads on fi nancing contracted, and in some cases 
with higher-priced mezzanine debt added to the capital 
stack to enhance returns.  Despite the high cost of fi nancing 
transactions today, there are owners with assumable debt 
and variable rates tied to bank or LIBOR rates, which will 
be positive to the owner/seller’s position.  Similar to 2008, 
illiquid debt markets will be the main challenge for deals to 
transact this year.  

PRIVATE CAPITAL 
Limited and costly debt/equity 
financing. Increased price gap 

between vendors and 
purchasers.  In an all-cash deal, 
this sometimes led to a 15% to 

20% pricing differential.

REITs AND PRIVATE CAPITAL
Opportunities arose for 

counter-cyclical investors willing 
to accept lower short-term cash 

flows and buy on future operating 
upside.  Players with balanced 

equity and debt sources 
dominated.

PRIVATE CAPITAL
Industry pummeled by a series 
of unpredictable events.  Less 

than 5% of hotel transactions in 
2003 were lender driven due to a  

cooperative lending environ-
ment during this difficult 
operating environment. 

PRIVATE EQUITY, PENSION FUNDS & REITs
Industry serged into a strong up-cycle, 

fuelled by a diverse array of capital sources 
and plentiful debt. In 2005 and 2006, 

portfolio deals represented 48% and 69% of 
total market activity, respectively.  Transac-

tion volumes set all time historic highs.

PRIVATE CAPITAL
Transactions largely driven 

by owners rationalizing 
their portfolios.  Well 

capitalized private investors 
will be the largest acquirers.
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With diffi  cult and often unpredictable economic 
conditions in the later half of the year, hotel investment 
slowed to $1.1 billion in 2008 with an estimated 92 hotels 
trading. While transaction volume was some 77% lower 
than the historic high of $4.6 billion in the year prior, 2008 
was the fi fth strongest year of activity on record.  Coming 
off  times of strong liquidity, plentiful and attractive 
fi nancing and strengthening lodging performance, the 
latest peak attracted a diversity of buyer groups seeking 
exposure to large portfolios and a platform of prime hotel 
assets and management companies across the country.  Th e 
market changed mid-2008 with the lack of credit choking 
leveraged transactions which headlined the investment 
market just a short time ago.  Th e credit fi asco, which 
originated in the U.S. in late 2007, spread globally by 
spring and quickly paralyzed global capital markets.  In 
what transpired to be one of the most volatile and erratic 
periods in generations, global markets plunged into a free 
fall by September. 

Th e average price per room of all transactions declined 
from $154,200 in 2007 to $116,500 in 2008, attributed in 
part, to the absence of premium full service assets trading.  
Excluding strategic acquisitions*, traditional per room 
pricing was $84,300, 13% below the peak in 2007.  On 
a regional basis, 36 traditional transactions occurred in 
the Western provinces, 34 in Ontario and the balance in 
Quebec and Atlantic Canada.  Pricing (excluding strategic 
trades) was highest in Alberta at $137,700 per room, 

registering a 23% increase from 2007 levels.  Ontario 
posted the lowest overall pricing at $65,100 per room, a 
26% decline from 2007.  Divergence in pricing was evident 
with the West enjoying per room pricing 70% higher than 
the rest of Canada at $112,400 versus $66,000, indicating 
the strength of the commodity driven markets in Western 
Canada, particularly during the fi rst half of the year.

Th irteen hotels traded over $20 million, including seven 
strategic sales.  Th e largest single asset sale was the Grand 
Okanagan Lakefront Resort and Conference Centre (now 
branded a Delta) in Kelowna, B.C. that sold in August 
for $131 million to the British Columbia Investment 
Management Corporation (“bcIMC”).  Th is was followed 
by the Delta Portfolio, also acquired by bcIMC, that 
transacted in January totalling $200 million and comprised 
assets in Calgary ($120 million), Saskatoon ($40 million) 
and the Toronto Airport ($40 million).  Other notable 
single asset trades included Pandox AB’s acquisition of the 
Hyatt Regency Montreal in May ($58.5 million) and the 
Capri Hotel, Trade and Convention Centre in Red Deer by 
Temple REIT in December ($40 million).

BUYER PROFILES 
Private investors continue to drive the Canadian hotel 
investment market.

Private investors acquired 66 hotels, dominating 72% 
of total trades.  Hotel investment companies were also 
active participants with Fortis Properties Corporation, 
Vrancor Group of Companies and Northland Properties 
Corporation, among others, continuing expansion plans 
of hotels with value-add and repositioning opportunities. 
All but one hotel was acquired by Canadian entities with 
the Hyatt Regency Montreal purchased by Swedish hotel 
investment company, Pandox AB.   

       
BUYER PROFILE - TOTAL TRADES

NUMBER 
OF HOTELS

% OF 
TOTAL

VOLUME
(MILLIONS)

% OF 
TOTAL

Pension Fund 4 4.4% $331 30.9%
Private Investor 66 71.7 330 30.7
Hotel Investment Company 16 17.4 292 27.3
REIT 6 6.5 119 11.1
   Total 92 100.0%     $1,072 100.0%
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2008 TRANSACTION ANALYSIS

1  The mix breakdown by province (or region) refl ects a percentage of total traditional trades.
2 Includes New Brunswick, PEI, Nova Scotia and Newfoundland and Labrador.

* Acquisitions are considered strategic when a combination of at least two of the 
following conditions exist: a pricing premium is paid; the asset is located in a high 
barrier to entry market or within the geographic hub of an owner’s principal business; 
or the opportunity allows for the extension of the hotel company’s brand or portfolio.

TABLE III

REGIONAL VOLUME BY PRICE PER ROOM 1

NUMBER 
OF HOTELS

VOLUME
($ MILLIONS)

MIX
(%)

PRICE PER 
ROOM ($)

Traditional 81 $573 53.4% $84,300
Alberta 14 133 23.2 137,700
British Columbia 14 102 17.9 107,200
Saskatchewan 7 43 7.5 88,200
Manitoba 1  22 3.8 83,700
Quebec 7 37 6.5 71,500
Atlantic Canada 2 4 36 6.2 66,200
Ontario 34 200 34.9 65,100

Strategic 11 $499 46.6% n/a
   Total/Average 92 $1,072 100.0% $116,500

TABLE II

Source: Colliers International Hotels

Source: Colliers International Hotels



A palpable gap in buyer and seller pricing expectations   
contributed to the slowing of overall transactions by the 
third quarter of 2008.  Th is was evidenced by just 30% 
of hotel trades representing some 41% of total volume 
occurring in the second half of the year.  Some sellers 
without strong “sell” motivations or pressures opted to pull 
assets from the market with intentions to hold until stability 
returned to the economy.

CAPITALIZATION RATES
Overall asset values and increasing yield expectations 
will continue upward pressure on cap rates.

Capitalization (“cap”) rates for traditional properties 
generally trended in the 10% to 11% range in 2008, 
compared to the 9% to 10% in 2007.  Trades reporting 
cap rates averaged 10.4%, increasing 120 basis points from 
2007.  Cap rates in Canada’s primary markets averaged 
8.4%, while secondary and tertiary markets were 9.9% and 
11.9% respectively. 

CAPITALIZATION RATES FOR TRADITIONAL HOTELS

PERIOD CAP RATE TRENDS
2008 - 2009F 10.0% - 12.0%
2005 - 2007 9.0% - 11.0%
2003 - 2004 10.0% - 13.0%
2001 - 2002 12.0% - 14.0%
1999 - 2000 10.0% - 12.0%

ECONOMIC AND FINANCING CONDITIONS 
Tough conditions are expected to linger in 2009.

Economic indicators confi rm Canada is in the midst of 
a sustained recession, demonstrated by contracting demand 
that has shaken consumer and business confi dence.  Th e 
Conference Board of Canada estimates the economy grew 
at an anemic pace of 0.7% in 2008, with 2009 reforecasted 
at 1.5%.  Th is growth, according to the International 
Monetary Fund is expected to lead G7 countries, although 
other economists now predict a decline in economic growth 
of between 1% and 2% is more realistic.  As a result, the 
federal government announced the fi rst defi cit in twelve 
years would occur in 2009. 

Funding acquisitions has become the leading hurdle in 
completing transactions, a sharp contrast to buyers that 
had no diffi  culty lining up adequate and aff ordable debt 

just a short time ago.  Financing in today’s market generally 
involves established relationships with lenders, albeit with 
loans at higher spreads and considerably lower loan-to-value 
ratios than in the past. 

OPERATING ENVIRONMENT AND NEW SUPPLY 
Declining operating results accelerated across the 
country in the fourth quarter, and signs emerge indi-
cating the new supply pipeline is set to slow. 

According to PKF Consulting, national RevPAR grew 
a meagre 0.6% nationwide in 2008, compared to growth 
of 5.7% and 4.3% in 2006 and 2007, respectively.  Th is 
stalling is largely attributed to fl attened demand, which 
was apparent in the fourth quarter and demonstrated 
by the drop of annualized occupancy in markets such 
as Richmond/Vancouver Airport (-4.3 points), Toronto 
Airport (-3.8 pts) and Montreal Airport (-2.8 pts).  On 
a national level, occupancy fell approximately 1.5 pts, to 
63.4% in 2008.  Rate provided much needed support with 
a 3.0% gain overall, but was largely due to advances in the 
West with Edmonton (+7.3%), Winnipeg (+7.6%), Regina 
(+8.5%) and Saskatoon (+12.0%) leading growth.  

Supply grew at an annualized rate of 2.4% in 2008 
with the opening of 80 hotels comprising approximately 
8,900 rooms in Canada, representing the peak of the hotel 
development cycle.  It is estimated 74  new hotels will open 
across the country in 2009, and due to a number of large 
projects, room-night supply is forecast to increase by 2.4%.   
With the cost and limited availability of debt, the hotel 
development pipeline is expected to slow substantially in 
the medium term, with those projects yet to commence 
construction likely to be placed on hold until evidence of 
sustainable economic growth and the return of credit.

HISTORICAL AND FORECASTED NEW SUPPLY 1, 2

2005 2006 2007 2008 2009F 3

New Hotels  64  56  71  80 74
Number of Rooms  6,144  5,188  6,928  8,870  8,923 
Room-Nights
Available (Millions)

 121.2 123.7  125.9  128.9  132.0

Room-Night
Supply Increase

1.2% 2.1% 1.8% 2.4% 2.4%
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1 The number of new hotels include only new builds, while the number of rooms refl ect new 
builds and expansions.

2 Room-nights available and increase to room night supply refl ect the annualized opening 
for each hotel.  Therefore a 100 room hotel opened July 1, 2008 would add 18,250 room 
nights in 2008, and a further 18,250 room nights in 2009. 

3 Based on projects planned to open in 2009 at time of publishing.

TABLE IV

TABLE V

Source: Colliers International Hotels

Source: Colliers International Hotels 
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2009 FORECAST

Limited foreclosures anticipated.• 

Focus on deals with in-place assumable debt.• 

Further slowing of transaction activity with an absence of • 

strategic and portfolio acquisitions.

Owners will focus on existing operations, including • 

implementing additional asset management, capital 

investment and repositioning strategies.

Financing deals will remain a challenge and the availability • 

of seller fi nancing will be critical to executing transactions.

Domestic private investors and hotel investment companies • 

will continue as the most dominant buyers.

Debt to remain scarce and relationship based.• 

The attractive Canadian dollar and lower gas prices will • 

likely not be enough to entice U.S. travel to Canada.

The pace of the new supply pipeline will slow, with large • 

scale capital-intensive projects not yet started to be put on 

hold until signs of market recovery.

Cap rates to average 10% to 12% overall. • 

HOTEL VALUE INDEX 

Th e Colliers Hotel Value Index (presented on page 7) 
monitors the annual rate of change in hotel values based 
on operating performance of a market and industry trends, 
as well as the return expectations of investors.  After three 
consecutive years of double digit increases of hotel values 
nationwide, the overall hotel market experienced a drop in 
2008 with the national average declining 1.4%.  Largely a 
function of deteriorating demand for accommodations due 
to the economic environment and the signifi cant increase 
in yield expectations by investors, the Index indicates the 
strongest value declines occurred in Montreal Airport 
(-8.2%),  Montreal Downtown (-5.4%) and Victoria 
(-5.4%).  Cities with the largest growth included Regina/
Saskatoon (+6.2%), Winnipeg (+3.3%) and Vancouver 
Downtown (+1.9%).  In 2009, hotel values are forecast 
to decline in all but two major markets, with the national 
average estimated to decline by approximately -6.3%, led by 
Montreal Airport, Victoria and Montreal Downtown.

1  Trends are based on hotel transactions of at least $1 million.

2 Excludes the sale of eight hotels owned by Westmont/Whitehall Partnership to 
Westmont/Kimco for $100 million as well as three hotels owned by Pacrim Hospitality 
to Holloway Lodging REIT for $28.5 million.

3 Excludes the sale of seven hotels owned by the Westmont/Whitehall Patrnership to 
InnVest REIT for $85.3 million.

4 Excludes the sale of nine hotels owned by Westmont/Whitehall Partnership to InnVest 
REIT for a total of $111 million.

5 Excludes the sale of 114 hotels owned by the Westmont/Whitehall Partnership to 
InnVest REIT for approximately $865 million.

Source: Colliers International Hotels

CANADIAN HOTEL INVESTMENT TRENDS1

YEAR VOLUME  ($MILLIONS) PERCENT 
CHANGE

NUMBER OF HOTELS PERCENT 
CHANGE

PRICE PER ROOM PERCENT 
CHANGE

TOTAL TRANSACTION VOLUME
2008  $1,072 -76.6%         92 -45.2% $116,500 -24.6%

2007  4,580 55.3 168 19.1 154,200 -4.8

20062  2,950 72.9 141 35.6 162,000 48.9

20053  1,706 373.9 104 108.0 108,800 62.4

20044 360 -23.2 50 -2.0 67,000 7.7

2003 469 -13.1 51 4.1 62,200 -24.0

20025 540 -15.9 49 16.7 81,800 -26.5

2001 642 44.9 42 -14.3 111,300 37.6

2000 443 4.7 49 19.5 80,900 -7.8

1999 423 – 41 – 87,700 –

TRANSACTION ACTIVITY EXCLUDING STRATEGIC SALES
2008 $571 -42.1% 81 -19.0% $84,300 -13.1%

2007 986 -9.7 100 -23.7 97,000 26.0

20062 1,092 58.7 131 44.0 77,000 9.7

20053 688 100.6 91 85.7 70,200 9.9

20044 343 -10.7 49 0.0 63,900 4.2

2003 384 – 49 – 61,300 –

TABLE VI



HOTEL VALUE INDEX
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COLLIERS HOTEL VALUE INDEX

Market Area 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008E 2009F
Base Year 1992=100 Average per Room Value Index (1992=100)

CPI Index1

Annual % Change 2.2% 1.6% 1.6% 1.0% 1.7% 2.7% 2.5% 2.2% 2.8% 1.8% 2.2% 2.0% 2.1% 2.6% 1.8%

Canadian National Avg. 145.7 167.4 182.6 204.3 202.3 205.5 199.4 196.0 183.4 193.3 214.4 240.8 271.4 267.7 250.9
% Change 13.6% 14.9% 9.1% 11.9% -1.0% 1.6% -3.0% -1.7% -6.4% 5.4% 11.0% 12.3% 12.7% -1.4% -6.3%

Victoria 124.1 141.4 160.3 169.9 160.3 149.4 136.1 140.5 141.6 148.0 159.5 172.9 188.9 178.7 160.4
% Change 14.3% 13.9% 13.4% 6.0% -5.7% -6.8% -8.9% 3.2% 0.8% 4.5% 7.8% 8.4% 9.2% -5.4% -10.2%

Vancouver Downtown 133.3 156.3 170.1 170.1 162.1 155.1 144.7 147.0 149.9 161.6 184.6 218.2 263.3 268.3 254.1
% Change 17.1% 17.3% 8.8% 0.0% -4.7% -4.3% -6.7% 1.6% 2.0% 7.8% 14.2% 18.2% 20.7% 1.9% -5.3%

Vancouver Airport 135.6 161.0 178.0 147.5 110.2 90.9 83.4 80.6 78.2 81.0 87.0 95.2 104.8 105.8 98.1
% Change 21.2% 18.7% 10.6% -17.1% -25.3% -17.5% -8.2% -3.4% -3.0% 3.6% 7.4% 9.4% 10.1% 1.0% -7.3%

Whistler 106.9 120.8 141.7 127.8 131.9 140.2 143.6 148.1 149.7 153.8 164.2 177.7 191.9 184.2 169.1
% Change 2.6% 13.0% 17.3% -9.8% 3.2% 6.3% 2.4% 3.1% 1.1% 2.7% 6.8% 8.2% 8.0% -4.0% -8.2%

Calgary 122.6 149.1 171.7 186.8 177.4 173.0 167.6 169.7 168.0 176.9 201.7 234.3 274.2 282.7 261.8
% Change 8.3% 21.6% 15.2% 8.8% -5.0% -2.5% -3.1% 1.3% -1.0% 5.3% 14.0% 16.2% 17.0% 3.1% -7.4%

Edmonton 109.3 116.3 125.6 139.5 139.5 140.9 145.5 151.7 147.1 152.0 165.5 186.9 209.3 213.1 201.4
% Change 2.1% 6.4% 8.0% 11.1% 0.0% 1.0% 3.3% 4.2% -3.0% 3.3% 8.9% 12.9% 12.0% 1.8% -5.5%

Alberta Mountain Resorts 116.9 138.0 166.2 177.5 177.5 183.2 188.0 197.5 197.5 201.5 220.0 247.0 284.6 277.8 258.6
% Change 16.9% 18.0% 20.4% 6.8% 0.0% 3.2% 2.6% 5.1% 0.0% 2.0% 9.2% 12.3% 15.2% -2.4% -6.9%

Regina/Saskatoon 124.0 132.0 144.0 160.0 152.0 152.0 149.3 149.1 154.2 156.8 166.5 178.3 193.3 205.3 212.5
% Change 24.0% 6.5% 9.1% 11.1% -5.0% 0.0% -1.8% -0.1% 3.4% 1.7% 6.2% 7.1% 8.4% 6.2% 3.5%

Winnipeg 122.2 129.6 137.0 155.6 155.6 141.3 133.7 127.0 122.2 123.9 128.6 134.3 141.7 146.3 149.7
% Change 22.2% 6.1% 5.7% 13.6% 0.0% -9.2% -5.4% -5.0% -3.8% 1.4% 3.8% 4.4% 5.5% 3.3% 2.3%

Toronto North/Parklands 167.7 200.0 222.6 254.8 261.3 279.3 254.7 223.1 183.8 199.5 225.8 258.1 289.0 282.1 266.0
% Change 15.5% 19.3% 11.3% 14.5% 2.6% 6.9% -8.8% -12.4% -17.6% 8.5% 13.2% 14.3% 12.0% -2.4% -5.7%

Toronto Downtown 178.0 212.2 256.1 312.2 322.0 325.9 312.2 305.3 274.8 309.4 367.2 437.4 536.2 530.9 493.2
% Change 10.6% 19.2% 20.7% 21.9% 3.1% 1.2% -4.2% -2.2% -10.0% 12.6% 18.7% 19.1% 22.6% -1.0% -7.1%

Toronto Airport West 173.0 202.7 243.2 286.5 291.9 300.7 255.0 221.6 181.7 196.6 228.3 267.8 316.0 310.6 288.8
% Change 18.6% 17.2% 20.0% 17.8% 1.9% 3.0% -15.2% -13.1% -18.0% 8.2% 16.1% 17.3% 18.0% -1.7% -7.0%

Niagara Falls 122.2 133.3 152.8 180.6 194.4 199.5 198.5 202.7 168.8 189.3 214.8 245.3 280.4 274.0 256.4
% Change 10.0% 9.1% 14.6% 18.2% 7.6% 2.6% -0.5% 2.1% -16.7% 12.1% 13.5% 14.2% 14.3% -2.3% -6.4%

Ottawa 143.6 151.3 169.2 187.2 189.7 207.5 210.8 197.8 198.0 202.2 219.7 242.8 267.1 270.8 265.7
% Change 3.7% 5.4% 11.8% 10.6% 1.3% 9.4% 1.6% -6.2% 0.1% 2.1% 8.7% 10.5% 10.0% 1.4% -1.9%

Montreal Downtown 130.8 165.4 207.7 269.2 276.9 295.5 307.9 324.2 328.1 345.5 392.8 450.2 504.2 477.0 430.7
% Change 21.4% 26.5% 25.6% 29.6% 2.9% 6.7% 4.2% 5.3% 1.2% 5.3% 13.7% 14.6% 12.0% -5.4% -9.7%

Montreal Airport 116.7 145.8 187.5 229.2 229.2 248.2 261.6 266.3 266.8 275.1 293.8 307.0 319.3 293.1 259.4
% Change 12.0% 24.9% 28.6% 22.2% 0.0% 8.3% 5.4% 1.8% 0.2% 3.1% 6.8% 4.5% 4.0% -8.2% -11.5%

Halifax/Dartmouth 164.3 171.4 182.1 196.4 192.9 197.5 198.3 201.7 208.0 212.5 225.1 239.7 249.3 249.8 239.5
% Change 9.5% 4.3% 6.2% 7.9% -1.8% 2.4% 0.4% 1.7% 3.1% 2.2% 5.9% 6.5% 4.0% 0.2% -4.1%

2008E = Estimate; 2009F = Forecast. The Hotel Value Index measures the rate of change in hotel values on a year over year basis. Rates of change are infl uenced by investor yield expectations, 
market performance, changes to supply and the overall economic health of the market.

1 Source:  Conference Board of Canada
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